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The article examines and analyzes the tourist
potential of the Black Sea basin countries, as well
as natural conditions and resources, the quality
of infrastructure of the countries, tourist services.
The research of the article is to form a portrait of a
potential tourist and wine routes of the Black Sea
basin countries that have been studied. There
are consumer segments that can be chosen
as targets for promotion of wine tours for travel
agencies and wine companies. It can be argued
that with active information support, wine tourism
can gain wide popularity in the south of Ukraine
and attract more foreign tourists to this part of
the country. Based on the obtained results the
conclusions about the level of tourist potential, as
well as the relevance and practical value of creat-
ing wine tours in the countries of the Black Sea
basin are formulated. The results can be used
in practice in creating wine tours in other tourist
destinations, in the promotion of tourist products,
as well as in creating tours to the countries of the
Black Sea basin.
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B cmambe uccnedosaH —mypucmuyeckuli
nomeHyuasn cmpaH GacceliHa YepHozo Mopsi;
npoaHa/Iu3upoBaH yposeHb mypucmuyeckol
UHGbpacmpykmypsl cmpaH; cucmemamusupo-

BaHbl MypucmuyecKue ycryau; cghopmuposaH
ropmpem nomeHyuasibHo2o0 mypucma; uccrie-
008aHb! BUHHbIE Mapwpymbi cmpaH b6acceliHa
UepHozo mopsi; uccredosaH mypucmuyeckuli
rnomeHyuaa t02a  YKpauHsl, UCC/Ie008aHb!
Memoodbl  (hopMUPOBaHUST  BUHHBIX  MYPOB8.
Cywjecmsyem  ceameHm  rompebumered,
Komopble mMo2ym 6bimb BbI6PaHbI 8 Kadecmse
yesiesbIx 07151 MPOOBUXKEHUST BUHHBIX MYPOB 07151
Mmypucmu4eckux KomnaHuli U BUHOOE/IHECKUX
KommaHul. MOXHO ymsepxdamb, 4YmMo npu
axkmusHoUl UHGhopMayUOHHOU noodoepxke, BUH-
HbIU MypusM MoXem npuobpecmu WUPOKYO
rony/IIPHOCMb Ha. H02e YKpauHbl, U Npus/iedb
B 3MYy 4acmb CmpaHbl 60/1ble UHOCMPaHHBIX
mypucmos. B xode nosyyeHHbIX ucciedosa-
Huli chopmy/upoBaHbl BbIBOObI KacamesibHO
YPOBHSI MypUCMUYECK020 MomeHyuasia cmpaH
bacceliHa YepHo2o Mopsi, akmya/sibHocmu U
npakmuyeckoli YeHHOCMU CO30aHUsi BUHHbIX
mypos. [losy4eHHble  pesysibmamsl Mo2ym
6bIMb  UCMO/b308aHbI Ha Mpakmuke fpu Co3-
0aHuU BUHHBIX Mypos 07151 Opyaux mypucmude-
cKux decmuHayud, NpPodBUXXEHUU mypucmuye-
CKUX MPOdYKMOB U co30aHUU mypos 8 CmpaHb|
bacceliHa YepHozo Mops.

KnroueBble croBa: .Mex0yHapoOHbIU Mypu3m,
BUHHbIE  Mypbl, Mypucmu4eckuli  Cepauc,
cmpaHbl bacceliHa YepHo20 MOpsi.

B cmammi docnioxeHo mypucmuyHul nomeHyjas KpaiH 6aceliHy YopHO20 Mopsi; rMpoaHasizosaHo piseHb mypucmuyHoi iHghpacmpykmypu kpai,; cuc-
memMamu308aH0o MypuUCMUYHI Moc/Ty2u; CghopMOBaHO nopmpem MomeHyjitiHo2o mypucma; 00C/II0XEHO BUHHI Mapupymu kpaiH 6aceliHy YopHo20 Mopsi;
doc/ioxeHo mypucmuy4HUl MoOMeHyias rigoHs1 Ykpaiu; 00CAI0XeHO Memoou (hopMyBaHHsI BUHHUX mypiB. AKmyasibHICmb meMu ro/isieae 8 Momy, Wo
BUHHUL mypu3sm € documb MepCriekmUBHOK U MpuGymMKoBOK MypUCMUYHOI 2a/1y33t0 8 €8P0 ma Csimi 3a2a/10M, W0 IHMeHCUBHO po3susaembCsl U
3ac/1yeoBye Haykosol ysazu. Ceped ycix kpaiH pu4opHOMOP’s 8 cmammi 30CepedXeHo yBazy Ha mypucmu4yHOMy nomeHyiasi I'peyii, BipmeHii ma Ipya3ii.
Bidomo, wjo BipmeHisi 3Haxo0umbCsl 8 CmaHi WBUOKO20 ma IHMEeHCUBHO20 CMPYKMYpPHO20 MypuCmuU4HO20 PO3BUMKY, npome B8ce we 3alMae HesHa-
4HEe Micye Ha PUHKy €8imoso2o mypusmy. peyis (cxioHa Ppakis-MakedoHis | yeHmpasibHa MakedoHisi), Marodu 6azame Ky/lbmypHe Hac/ioos, Yuce/IbHi
apxeo/102i4Hi nam’simku, MasoMHUUbKI CBIMUHI, LWUPOKI 3arosioHi 30HU, 20/108HUM YUHOM ¢hopMYye mypuUCMUYHY rpusabausicmb Ub020 pezioHy. py3is
B OCMaHHI POKU 3HaYHO Mi0BULYUIA MOKA3HUK MXXHaPOOHO20 mMypucmu4yHO20 MTOMOKY, OCBOKOKOYU Pi3HI BUOU crieyiani3osaHo20 mypusmy. Ta 6e3 cymHisy
MOXHa sBioMimumu, Wo yi kpaiHu iHmezposaHi abo Mos’si3aHi i3 BUHHUM Mypu3MOM. PUHOK MOC/y2 BUHHO20 mypusmMy 3 kpaiH 6aceliHy YopHoz2o Mopsi
documb aKmuBHO PO3BUBAEMbCS, CrIOCMEpieaemMbCsi 00CUMb 3HaYHUU nepcrekmusHUll NONUM Ha maki mypu. ICHyroms ceameHmu crioxusadyis, ki
MOXymb 6ymu 06paHi 8 IKOCMI YilboBUX /151 POCYBaHHS BUHHUX Mypig 07159 mypucmuy4HUX ¢hipM ma BUHOPOBHUX nidnpuemMcms. [1pu YboMy MOXHa
3a3Ha4yumu, Wo crnoxxusadamu BUHHO20 mypu3My MOXymb cmamu /iloou pisHoi cmami, siky ma npogbecii. [Mpome, daHuli npodykm BCe X OpieHMo-
BaHUll Ha BiOBIOyBaYi8, SIKi Maromb baxaHHs He MiflbKu BiONoYUMU rpomsizoM mypy, a U disHamucsi WoCk HOBe PO iCMopito ma Ky/ibmypy 0aH020
Hapody. MoxHa cmsepoxxysamu, Wo npu akmusHIli iHghopmayitiHit nidmpumyji, BUHHUL Mypu3M MOoXe Habymu WUPOKOI MOMy/IIPHOCMI Ha MiBOHI
YkpaiHu, ma 3ay4umu 8 Yo YacmuHy KpaiHu 6inibwe iHo3eMHUX mypucmig. 3a pe3y/ismamamu OmpuMaHux 0oc/lideHb CqhopMy/iboBaHi BUCHOBKU
Wo00 piBHA MypuUCMUYHO20 nomeHyjasy kpaiH 6aceliHy HopHo20 Mopsi, akmyasibHOCMIi ma npakmuyHoI YiHHOCMIi cmBOPEeHHsT BUHHUX mypig. Odep-
XKaHi pe3y/ilmamu Moxymb 6ymu BUKOPUCMAHI Ha Mpakmuyi npu CMBOopPeHHIi BUHHUX mypig 07151 iHWUX mypucmuyHUX decmuHayid, Mpu npocysaHHsI
mypucmuy4HUX MPodyKmig ma CmMBoPEHHI Mypis 00 KpaiH 6acelHy YopHO20 MOpSi.

KntouoBi cnoB.a: .MixHapodHuli mypusm, BUHHI mypu, mypucmuydHuli cepsic, kpaiHu 6aceliHy HopHo2o mopsi.

Problem statement. Tourismis animportant social
phenomenon. If to step back from definitions and form
a personal description of this meaning, it is possible to
say that tourism is not only a way to earn and support
the economy, but also the best way to learn about
the world, other cultures and restore one's physical
and mental health. One of the promising directions
of tourist services market development is a thematic

type of tourism, associated with acquaintance with
the history, technology of production and culture
of wine consumption in a particular region and its
tasting at the producer. Wine tourism is an important
element of two sectors — viticulture and tourism. For
the tourism industry, wine is a significant factor in the
attractiveness of a tour, a motive for a special trip,
an element of food, treatment and entertainment.




NMPUYOPHOMOPCbKI EKOHOMIYHI CTYAIT

For wine companies, wine tourism is one of the ways
to draw attention to their brand, to win the long-term
favor of consumers familiar with the offered wine
collection, and to increase direct sales in tasting
rooms and wine cellars [1, p. 68].

For the countries of the Black Sea basin (Georgia,
Greece, Armenia) there are many advantages in
visiting Ukraine by international tourists. First of
all, it is price policy, natural resources, recreational
opportunities, famous festivals, historical villages,
and most importantly to feel the atmosphere of
the holiday and enjoy the roads of the wine route.
The relevance of wine tours is growing among
consumers because this type of tourism, which
encourages and attracts more and more tourists
every day, so it deserves scientific attention.

Analysis of recent research and publications.
The information base of the study was the statistical
information of the World Tourism Organization
(UNWTO) and the World Travel and Tourism Council
(WTTC) [2-3].

Wine tourism in its current form has been
developing since the beginning of the 20th century
in wine-producing countries. A special contribution
to the research, management and marketing of
wine tourism was made by the following scientists:
Jack Carlsen, Stephen Charters, Michael Q. Adams,
Graham Brown, Abel Alonso, Liping A. Cai, Luis
Correia, Richard A. Fraser, Joanne Fountain, John
G. Gammack, Tony Griffin, Norbert Haydam, David
Hurburgh, Jane Malady, Richard Mitchell, Alastair
M. Morrison, Martin A. O’Neill, Linda Roberts, Dimitri
Tassiopoulos, Jingxue (Jessica) Yuan.

The principles and specifics of wine tourism in
the world are very simple: to taste wines only in the
places of their production, firmly link in your memory
and imagination bouquet and taste of the drink with
the mystery of its origin through nature, history and
spirit, technological culture, personally meet with the
winemakers, learn about the centuries-old traditions
of the farm.

Winemaking is a popular destination in the
tourism industry. Wine tours are popular in all wine
producing countries. In countries such as Georgia,
Armenia and Greece, which are visited by visitors
from all over the world to enjoy the local color, history,
nature and features of each region, wine tourism is
especially developed. Each of these three countries
is unique in its own way and can offer tourists a
great time walking, wine tasting and gastronomy,
visiting local wineries. In the countries of the Black
Sea basin you can learn about the rich history of
wine tourism, wineries, winemaking technology and
cooking.

Goal setting. The purpose of the article is the
search and formation of new wine tours to Ukraine
from the Black Sea basin. Achieving this goal made it
necessary to solve the following tasks:
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— explore the tourism potential of the Black Sea
basin;

— explore the tourism potential of the South of
Ukraine;

— to identify and study the culprits of these
countries;

— to determine the natural
resources;

— tostudy and analyze the quality of infrastructure
of the Black Sea basin countries;

— to systematize tourist services;

— to determine the requirements for the creation
of a wine tour;

— to analyze the needs of consumers, on the
basis of the information obtained and to form a portrait
of a potential tourist.

The object of the study is the Black Sea basin
countries (Ukraine, Georgia, Armenia and Greece),
their tourist potential and tourist services they can
offer to tourists. The subject of the research is the
process of creating a wine tour to Ukraine from the
Black Sea basin.

Presentation of the main material of the study.
The development of a network of wine routes gives
the country a number of socio-economic benefits,
namely: increasing the flow of tourists and sales
of local grapes and wine, increasing the number of
jobs, increasing the culture of wine consumption,
the formation of a positive image in international and
domestic markets [4, p. 48]. Studies of wine tourism
market in Ukraine showed that 24% of tourists
would like to take part in a comprehensive wine
tour, 20% — in enogastronomic dinner, 17% — to visit
vineyards and wineries, 16% of consumers chose a
lecture-tasting with an experienced sommelier and a
minority showed interest in wine festivals, festivals
and master classes on enogastronomy — 12% and
11% respectively [5]. The number of foreigners
who entered the territory of Ukraine in 2019 was
3,382,097 people. Compared to 2018, when the
country was visited by 13,709,562 people, there was
a fourfold decrease. Approximate number of visitors
from Georgia — 22.5 thousand tourists, from Armenia
and Greece less than 20 thousand tourists [6].

The formation of a new wine route involves the
selection of the optimal route, which would take into
account the natural and climatic characteristics,
development of transport, tourism and hotel
and restaurant infrastructure, combined visits to
vineyards, wineries, tasting rooms and wine cellars
with the opportunity to see the natural and historical
monuments of a particular region.

The formation of routes in wine tourism requires
the integration of interested economic entities
(wineries and wine enterprises, travel agencies,
accommodation facilities and restaurants, etc.) with
state authorities and local governments, as well
as cultural and leisure institutions, museums, tour

conditions and
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bureaus, etc. Specially trained specialists are needed
to provide quality service to tourists on the wine roads.

For tourists from Greece — Ukraine will be
interesting for its nature, landscape, infrastructure
and mentality. First of all, it is price policy, natural
resources, recreational opportunities, famous
festivals, historical villages, and most importantly —
the atmosphere of the holiday and the joyful roads
of the wine route. Ukraine is one of the five countries
in Europe, where wine tourism has great prospects
and is all-season. And the price will be acceptable to
foreigners. The cost of a wine tour through Ukraine —
from 90 euros. Currently, there are two wine-making
regions in Ukraine — Zakarpattya and the south of
the country. The latter wine region includes Odessa,
Kherson, Nikolaev regions and partially the Azov Sea
region. These areas are characterized by mild winters,
which are very important for heat-loving vines. In
particular, it is on the border of the Northern Black
Sea coast that the border of uncovered industrial
culture passes. Warm and moderately humid autumn
contributes to the normal development and ripening of
grapes, dry periods before harvesting allow to obtain
a high-quality product. Odesa region has a strong
potential for the development of wine tourism. Wine
tours in the Odesa They give you the opportunity to
visit prestigious wine brands and small wineries, to
have lunch in a cozy restaurant or a village inn, where
gourmets gather, to discover a completely different
Odesa ( Odesa region), provincial, unknown, full of
beauty and amazing encounters. Among the most
popular wine tours can be noted in the villages Shabo,
Furmushika Nova and Krynychne. The following wine
events are held in the region: Bessarabian Wine
Festival, Young Wine Festival, Regional Festival of
Masters of Traditional Home Winemaking, Bolgrad
Wine Fest, Wine Fest. The European Union project
“Wine and Taste Route of Ukrainian Bessarabia” has
also been implemented in Odesa Region [7].

In recent years, wine tourism in Greece has
received the greatest development. Moreover,
the country is part of the European "wine routes".
Every year more and more tourists visit vineyards
and wineries with great interest, giving guests the
opportunity to take a journey into the magical world
of the vine and wine, as well as to learn traditional
and modern wine making methods and to taste fine
Greek wines combined with Greek traditional food. In
Greece, the wine routes run through the main wine-
producing regions of the country and well-known
wineries, allowing guests and tourists who come
here to rest, to fully enjoy the wonderful Greek wines,
repeatedly awarded prizes at prestigious international
competitions, made by skilled winemakers in small
wineries — with love and expertise, based on organic
farming. Part of the Black Sea basin is represented
by the Macedonian province. The wine route passes
through Kavala, Drama, Serres, the Chalkidiki

Peninsula, Thessaloniki, Kilkis, Pella, Florina, Castor,
Grevena, Kozani, Hamot and Pieria [8].

Wine tours to Georgia are also popular, providing
a unique opportunity to go on a fascinating journey,
seeing different parts of this beautiful country and
getting to know its inherent wine-making traditions.
There is a tradition in Georgia where the type of wine
is named after the area where the grapes were grown
and harvested, which were subsequently used to
create the delicious drink.

Kakheti is one of the richest places in Georgia.
It is rightly considered the center of winemaking in
this country, as there are a huge number of vineyards
and wine-making enterprises. Its capital is the city
of Telavi, located in the legendary Alazani Valley,
70 kilometers from Thilisi. Georgia has a law "On
Vines and Wines," according to which 14 microzones
specializing in wine production are identified in the
region of Kakheti. The largest producers, such as the
Kindzmarauli plant, the Shumi plant, and the Graneli
company, are also located here [9].

Almost all producers offer tours of their factories,
free wine tastings, and stores where you can buy
your favorite drink. Kakheti produces a wide range of
wines, including Saperavi, Kindzmarauli, Mukuzani,
and Tsinandali. Imeriti is a region of Georgia located
in the western part of the country. It also has
one microzone, called Svira, which is defined by
Georgian law as a wine producer. Imerita is home
to experienced winemakers who produce exclusive
wines. Visiting this beautiful region of Georgia, you
can taste the semi-sweet red wines of Otskhanuri and
Aladasturi. In addition, in one of the local restaurants
you can order the legendary and world famous wine
"Khvanchkara", which is produced in the region
of Imeriti. When considering the wine regions of
Georgia, it is impossible not to mention Kartli. On its
territory there are numerous Georgian vineyards, the
total area of which is about 23,000 hectares. Adjara is
the state center of tourism and is located on the Black
Sea coast. There are many vineyards here, which
grow at an altitude of several to five hundred meters
above sea level [10].

The number of winemakers has reached a point
that allows Armenia to be seriously considered as
a wine tourism country. There are three main wine
producing regions in Armenia: Aragatsotn, the Ararat
Valley and Vayots Dzor. The big advantage of the first
two is the proximity to Yerevan. It takes 40 minutes to
get from the capital to any winery [11].

There are many factors that affect the tourist
market and demand. The demand for tourist tours, as
well as other products, is influenced by the purchasing
power of consumers, i.e., the availability of funds
of the population, and the desire to spend them on
travel. Factors that change consumer behavior:
income level, belonging to a certain race, gender,
taste, time, customs, traditions, lifestyle. Such factors
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affect the development of tourism and demand, which
managers should pay attention to when creating
tours. A portrait of a service consumer is a portrait
of an ordinary representative of a particular group
of people who are potential or actual consumers of
a particular product, as well as of the service itself,
and who possesses the qualities and characteristics
observed in each member of a particular group.
Common traits can be: character, finances, way of
thinking and intellectual level. The most important
thing is that these traits influence the manner of
behavior, actions and are common to the whole
group. Portrait of the consumer of tourist services in a
wine tour from the Black Sea basin:

— age: from 18 to 40 years;

— the level of prosperity is average;

— preference is given: to spending time traveling,
exploring new routes, attractions, studying customs,
traditions, culture of different regions and tastings;

— price: loyal pricing policy.

Thus, summarizing the data obtained as a result
of the study, it can be argued that the market for wine
and gastronomic tourism services from the Black
Sea is developing quite actively, there is a significant
prospect for such tours. Based on the study of different
categories of potential tourists, it can be argued that
there are segments of consumers, which can be
chosen as targets for the promotion of wine tours for
travel companies and wineries. It can be noted that
consumers of wine tourism can be people of different
genders, ages and professions.

However, this product is still aimed at people who
want not only to relax during the tour, but also to learn
something new about the history and culture of these
people. The study also helped to identify promising
areas of wine tourism and determine the financial
framework acceptable to consumers. It can be argued

that with active information support, wine tourism can
gain wide popularity not only among Ukrainians, but
also among foreign tourists. The development of the
route begins with the choice of route points, taking
into account the existing network of routes and the
desired duration of the tour. Use such criteria as the
presence of excursion sites and their cognitive value,
transport accessibility, safety of tourist infrastructure.
Then determine the order of visiting points, as well
as figure out which of them will be excursion and
which will be touristic. The main task arising in the
development of the routing scheme is to minimize
travel time and maximize the informational and
cognitive value of the tour. That is, it is necessary to
cover a greater number of attractions and objects,
with as little as possible to stay on the bus or other
vehicle. In this tour selected circular route.

The hierarchy of route points is carried out
according to the class of hospitality and transport
accessibility of the selected points of the route,
taking into account the attractiveness of objects,
the significance. In this regard, the route points are
differentiated depending on the purpose of the trip,
with the allocation of dislocation points with a long-
term program and excursion points (Table 1).

Conclusions. Thus, it can be concluded that the
tourism industry of the Black Sea countries is at a high
level. Renovation of hotels, improving the conditions of
tourists, expanding the quality of basic and additional
services, the selection of more qualified personnel
and other activities aimed at improving service. The
created tours can be used in practice and become an
example of forming wine tours both in Ukraine and
in the Black Sea basin. The developed tours contain
only verified and relevant information, which includes
tastings and excursions, developed on the basis of
personal research and experience. The relevance

Table 1

Program of the tour: "Wine tour in the Black Sea Basin"

Day

Tour description

2

which has its own wine museum. Wine tasting.

- Arrival from Ukraine to Thessaloniki. Transfer to the hotel.
- Departure 15 km from Thessaloniki, Epanomi and visit Domaine Gerovassiliou winery. A private winery, the most
1 |titled in Halkidiki. The wines of Gerovassiliou have repeatedly won international competitions. Tour of the estate,

- Departure to Petralona winery. A small private winery. Wine tasting. Transfer to Thessaloniki. Dinner.

and tasting. Transfer to Thessaloniki.

- Breakfast. Transfer to Epanom, just a few miles from Thessaloniki. The mild local climate combined with sandy
and clay soils brings out the best qualities of the grapes which produce a number of world class wines.

One of the largest and most picturesque vineyards in Europe is located on the west coast of Halkidiki, on the
slopes of Mount Meliton. One of the oldest and best winemaking regions in Greece is Kentriki Macedonia.

-A visit to the Domaine Porto Carras winery. On the slopes of Mount Meliton, Sithonia, Halkidiki, 450 hectares
of the largest organic Greek vineyards are located in the shape of an amphitheater. The winemakers' philosophy
2 |is to produce excellent wines from Greek and international varieties, perfectly adapted to the "terroir" of the area.
A unique terroir, exceptional wines, a wonderful experience. Tasting.

- Just a few kilometers from the city center, on one of the three hills in the eastern part of Thessaloniki, with
panoramic views of the Bay of Termaikos and Mount Olympus, the Domaine Florian winery offers unique wines
on demand. A family-owned boutique winery specializing in high quality and authentic wines with an emphasis
on sustainability. Visits and wine tastings by appointment only due to COVID-19 restrictions. Tour of the property

Bunyck 72-1. 2021
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Table 1 (continued)

2

production of high quality products.

Back to Thessaloniki.

- Breakfast. Departure to Niko Lazaridi winery (Makedon), 150 km from Thessaloniki. Tour of the area and tasting.
The winery with its special architecture is built on a central vineyard and is in harmony with the natural landscape,
with full use of the vineyards on all sides of the perimeter. It is fully equipped with all modern facilities for the

- Transfer to Ktima Biblio Chora winery. Tasting and tour of the property. The estate's private vineyards are

3 |located 380 meters above sea level and currently cover an area of about 570 acres. The production area, located
on two levels, is structured to facilitate the work of winemakers, especially during harvesting, and is fully equipped
with the latest winemaking equipment: blast furnace, pneumatic press, stainless steel pre-fermentation tanks

for white and rosé wines, stainless steel fermentation and stabilization tanks with controlled cooling system.

- Departure. Transfer to the airport. Flight to Batumi, Georgia.

4 |- Arrival in Batumi. Transfer to the hotel

- Departure to the Adjara Wine House. In the 18th century there was a winery on this site. Now there is a winery,
which is a wine cellar and tasting room. Tasting of white dry and semi-dry wines. And also, a tasting and the
opportunity to buy a unique pink wine "Porto Franco". This exclusive drink is made from the Chaveri grape variety.
The number of bottles is limited to 7,000, so you can only buy it on the spot. Tourists will be able to taste the wine,
visit the vineyards, observe the wine making process and taste the local cuisine.

- Departure to Nodar Shervashidze Wine House. The place where the wine is stored in oak barrels gives the drink
a special taste. Tourists will have the opportunity to wander through amazing vineyards, take part in the process
of wine making, taste delicious drinks, taste dishes made from natural ingredients. Wine tasting.

- Visit the wine house of Lado Shavishvili. The wine house is owned by a married couple — Lado and Eliko.

In addition to wine tasting, tourists will be shown the entire farm (vineyard, hazel), marani (wine cellar,

which consists of kvevri, buried in the ground clay jugs for storing wine, dishes for squeezing grape juice).

There is an opportunity to taste national cuisine, to study local culture and folklore. Also taste delicious grapes,
take part in the grape harvest, get acquainted with the stages of the wine making process.

There will be a tasting of these wines at the winery. Departure to Batumi.

- Breakfast. Check out. Departure to Ambrolauri.

Arriving in Ambrolauri, the administrative center of Racha, tourists will go to the Khvanchkara microzone.
6 |Only here, from the grapes of these vineyards, the famous semi-sweet wine "Khvanchkara" is made.

overnight.

Dinner and a tasting of fine wine, after which campers will go to the winery Chateau Dio, where tourists will stay

- Transfer to Lechkhumi. Tourists will be able to see the Rioni Valley.
- Transfer to the village of Twishi. It is here, and nowhere else, that Tsolikauri vineyards grow, from which the

Sightseeing tour in Yerevan.

! unparalleled white natural semi-sweet wine Twishi is made. Tourists will be greeted by a winemaker who will show
and tell you what is unique about this grape. Wine tasting and relaxation on the grounds.
8 |- Breakfast. Check-out from hotel. Departure to Yerevan. Check-in at hotel. Dinner in restaurant.

Wine tasting. Free time.

- Visit an Armenian grapevine winery. There are wineries in almost every village in this region, and each has

its own distinctive feature. After a tour of the winery, tourists taste several varieties of the best wines from the
producer in a specially equipped tasting room. A visit to the Old Bridge Winery, which was originally a small family
9 |winery. Armen and Ashken Khalatyan started the project in 1998 with the purchase of an inconspicuous, stone-
filled plot of land in the Yeghegnadzor region. In more than 20 years, the inconspicuous plot of land, along with

a viaduct from the times of the Roman conquests, has turned into a fruit-bearing vineyard with a modern factory.

10 |- Breakfast. Tourists gathering and transfer to the airport. Return to Ukraine.

* Compiled by the author [12-16]

can be confirmed by the fact that wine tourism is
becoming more popular every year, and the search
for new ways allows tourists to visit new places,
learn much more information and enjoy tastings in
different directions. Developed wine tours, meet the
needs of tourists, and contain tourism products that
are relevant at the time of the defense of qualification
work.
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