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The tourism industry is an industry with a high
level of competition. An enterprise that operates
in the tourism sector needs to ensure a stable
competitive advantage. Such a competitive
advantage can be the human capital of the com-
pany. The article proposes a reproduction model
of the human capital of a tourist enterprise from
the point of view of the motivational mechanism.
The model includes the following structural ele-
ments: the first is the production of human capi-
tal as a stock of social needs; the second is the
accumulation of human capital as a stock of indi-
vidual needs and abilities; the third is the use of
human capital as a stock of abilities and the for-
mation of needs for further investment; the fourth
is the presence or absence of an individual effect
from the use of human capital; the fifth is the new
investment of human capital as the accumula-
tion of a stock of abilities for further reproduction
or the lack of motivation for a new investment in
human capital.

Key words: human capital, motivation, repro-
duction, investment, tourist enterprise.

Typucmudeckasi ompac/ib — 3mMo ompac/b C
BbICOKUM YPOBHEM  KOHKYpeHyuu. [Tpednpu-
SIMUIo, KOMopoe pabomaem 8 cchepe mypusma
Heobxodumo obecneyums cebe ycmoliyusbie

KOHKYpeHmHble npeumyyecmsa. Takum KOH-
KYPEHMHbIM MPeuMyLecmsomM Moxem cmamb
yesioedeckull karnumasa upMbl. B cmamese
npedsiokxeHa Modesib BOCNPOU3BOACMBA Yeso-
BEYECKO20 Karumasia mypucmu4eckoz2o npeo-
MPUSIMUsT C MOYKU 3PEHUsT MOMUBAYUOHHO20
mMexaHusMa. Modesb sk/oYaem  criedyroujue
CMPYKMYPHbIE 3/1EMEHMbI; NEPBOE — MPou3-
B0ACMBA Ye/I0BEYECKO20 Karumasia Kak 3anaca
obwecmseHHbIX nompebHocmel; Bmopoe —
HaKOIM/IeHUe  4Ye/10BEYECKO20  Kanumasa  Kak
3anaca UHOUBUOYa/IbHbIX rompebHocmel u
criocobHocmel; mpembe — UCTMO/Ib30B8aHUe
Ue/I08e4eCK020 Karumasia Kak 3araca criocoo-
Hocmell u ghopmuposaHue nompebHocmel 0715
OasbHelieao UHBECMUPOBaHUE; YemBsepmoe —
Hasluyue uau omecymemaue UHOUBUOYa/IbHO20
aghghbekma om UCO/Ib30BaHUST YE/I0BEHECKO20
Kanumasa; fsimoe — HOBOEe UHBECMUPOBaHUE
Ye/I0BeYECKO20  Karumasa Kak HaKor/ieHue
3araca criocobHocmel 07151 davibHeliwe20 BoC-
npou3godcmea u/iu omcymemsue Momusayuu
07159 HOBO20 UHBECMUPOBAaHUST B Yesio8eqecKull
Kanumarn.

KntoueBble cnoBa: yesogedyeckuli Karumari,
MomuBsayusi, B0CrPOU3800CMB0, UHBECMUPOBA-
Hue, mypucmudeckoe npeornpusimue.

TypucmuyHa 2asy3b-ye 2asty3b 3 BUCOKUM PIBHEM KOHKYPeHUYil. Besuka Kilbkicmb mypucmuyHUX ¢hipM nporoHyroms Macosuli cmaHoapmu3osaHull
mypucmuyHuli npodykm abo rocsyay. Tomy nidnpueMcmsy, sike cmasumb 3a Memy npaytosamu i 6ymu yeritHUM y cghepi mypusmy HeobxioHO
3abe3requmu cobi KOHKypPeHMHI nepesazau, siki 0adymse UoMy MOX/IUBICMb Bu2pasamu 8 KOHKYPEHMHIU 60pomb6i. Takot KOHKYPEHMHOIO Mepesazoro
MOXe cmamu siodckKull kanimasi ghipmu. Lie ocobriuso akmyasibHO 8 MOBax (hopMyBaHHS1 IHGhopMayitiHO eKOHOMIKU, Ae YisibHy posib sidigpae crneyucbidHull
pecypc — iHghopmauyisi, 3HaHHs1 | cucmema Momusayji 00 ix MPUOGaHHS, HaKOMUYEeHHST | BUKOPUCMaHHSI. B ekoHoMI4HIt nimepamypi icHytomb 08a nioxoou
00 doC/iOXEHHS (hopMyBaHHs1 | BIOMBOPEHHS1 /I0OCbK020 Kanimary. [Mepwiuli nioxio xapakmepusyembCsl MoNepeoHim aHasi30M cmpyKmypu sionosioHUX
iHBecmuyiti 8 Hp020. [pyauli rMioxio 0o A0CIOKEHHS (hopMyBaHHST | BIOMBOPEHHST /IDOCLKO20 Karimasty 06yMog/1eHUl iX aHasli3oM Ha piBHi 00OMalHL020
eocriodapemsa. /151 060X BuLeHa3saHux Mioxoois xapakmepHuUli 0OHOCMOPOHHIU po32/1510 npoyecy hopMyBaHHS /II00CbKO20 Kanimasly, 06yMos/eHul
pamkaMu HeOK/1aCu4HOi Memodos10gii, a came siK MPOYeCy CMBOPEeHHS 3aracy mifibku iHOUBIOyaIbHUX BUPOGHUYUX 30i6Hocmel. [Npu yboMy hopMyBaHHs!
J10OCKKO20 Karimavly sik 3anacy nompeb i nepesag sa/iuwaemscs 6e3 ysaau. Mu rporoHyeMo rioxio, Wjo po32/s0ae Mpoyec HaKonuUYeHHs | BIOMBOPeHHS
J100CBKO20 Karimasay mypucmuyHoi ghipMu 3 MoYKu 30py MOmMuUBAayitiHO20 MexaHi3My. B 3arporoHosaHy MoOe/Tb BK/THOHEHI maki CmpyKmypHI e/1eMeHmu:
repwa — BUpobHUYMBA /IOCLKO20 Karimarsly siK 3arnacy 2pomMadChbKux rnompeo,; opyee — HaKoMu4YeHHs! /II00CbKO20 Karlimasly sik 3anacy iHOUBIOya/ibHUX
rompe6 i 30i6Hocmel; mpeme — BUKOPUCMaHHSI /II0OCLK020 Karimasty sik 3anacy 30i6Hocmel i hopmysaHHs1 mompeb 07151 MoOa/IbLUO20 IHBECMYBaHHS;
yemsepme — HasiBHiCmMb abo BIOCYMHICMb iHOUBIOya/lbHO20 eghekmy Bi0 BUKOPUCMaHHSI JIOOCLKO20 Kanimasly; m'sme — HoBe iHBeCMyBaHHS1 /I00CHLK020
Karimasly siKk Hakoru4eHHs1 3anacy 30i6Hocmeli 07151 M00a/IbWio20 BIOMBOpPeHHST abo BiOCymHicmb Momusayji 07151 HOBO20 IHBECMYBaHHSI 8 /I00ChKUL
Karimays1. Takum YuHOM, MomusayitiHuli MexaHiam 3a/1y4eHul y sci cmaoii I 3yMOB/IIOE 3a8epLUEHHST MPOYeCy BIOMBOPHOBA/ILHO20 060POMY /IH0OCLKO20
Kartimasty Ha mypucmuyHOMy MiOnPUEMCMBI.

KntouoBi cnosa: /110dcbkull karimaysi, Momusayisi, BIOmMBOPeHHS, IHBECMYBaHHSI, mypucmuy4He nionpueMcmso.

Problem statement. The tourism industry is
an industry with a high level of competition. A large
number of travel companies offer a mass standardized
travel product or service. Therefore, an enterprise that
aims to be successful in the field of tourism needs
to provide itself with competitive advantages that will
give it the opportunity to win in the competition. Such
a competitive advantage can be the human capital
of the company. This is especially true in the context
of the formation of the information economy, where
the dominant role is played by a specific resource-

information, knowledge and a system of motivation
for their acquisition, accumulation and use.

Analysis of recent research and publications.
In the economic literature, there are two approaches
to the study of the formation and reproduction of
human capital. The first approach is characterized
by a preliminary analysis of the structure of the
corresponding investments in  human capital.
Theoretical and practical aspects of investment
in human capital were studied by such scientists:
Marcinkevich V., Lutsenko A., Bilichenko O.,
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Britskaya 1., Ivanyuk L., Telnov A., Kirichenko T.,
Gizelo O., etc.

The second approach to the study of the formation
and reproduction of human capital is determined by
their analysis at the household level. In particular, this
approach is most widely presented in the works of
G. Becker.

Both of the above approaches are characterized
by a one-sided consideration of the process of
human capital formation, due to the framework of the
neoclassical methodology, namely, as a process of
creating a stock of individual production abilities only.
At the same time, the formation of human capital as
a stock of needs and preferences remains without
attention.

We propose an approach that considers the
process of accumulation and reproduction of the
human capital of a travel company from the point of
view of the motivational mechanism.

Setting objectives. The purpose of this study is
to develop a motivational model for the reproduction
of human capital in tourism enterprises.

Presentation of the main research material.
Human capital must be considered as a stock of
human abilities and needs. Having in mind the
existence of a special mechanism of their interaction,
on the basis of which the process of reproduction
of human capital is carried out. Thus, we are talking
not only about the reserve of abilities, productive
forces of a person, that is, its potential capabilities,
but also the reserve of needs, which also act as the
most important resource and use force. This force
generates the will, responsibility and activity in the
realization of these potential opportunities, incentives
for entrepreneurship to rationalize life. It is the
reproduction of needs, especially the formation of new
needs that acts as a constant source of their activity
and effectiveness. Intellectualization of life activity,
leading to the change of external motivation to internal
one, becomes a mass phenomenon in the information
economy, including the tourism industry. This makes
the organizational combination of the stocks of abilities
and needs, and, consequently, the reproduction
of human capital, an economic necessity. A typical
individual, in addition to a purely industrial one, begins
to perform an intellectual and informational function.
This trend is currently universal. In the course of its
life cycle, it periodically manifests itself not only as
a permanent consumer and producer, but also as a
subject of continuous education, intellectual activity,
in which it acts as a personification of the identity of
needs and abilities. Consumption, education, and
production become for him or her the phases of a
single reproductive process [1, p. 11]

The peculiarity of intellectual activity consists
precisely in a special way of combining needs and
abilities. The elevation and realization of both in the
process of this activity is carried out from the very
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beginning in direct unity. Such unity as a whole is
characteristic of creative activity in general, which
in one way or another becomes a need in itself for
its subject. In the conditions of intellectualization,
the individual need for social activity itself becomes
one with others, including the final consumer needs,
since such activity is also a consumer good. Based
on the above, we propose the author's model of
reproduction and accumulation of human capital in
terms of motivation.

First of all, it is necessary to consider the
reproduction process of human capital in the tourist
enterprise and identify its features in the information
economy. The reproduction of human capital is a
cyclical process. In the course of this process, human
capital makes a functional turnover, which is carried
out in the course of the life activity of the owner of
human capital. The turnover of human capital should
be considered as the main source of accumulation of
the wealth of society — material, technical, information
and intellectual, as the main creative force of
economic and social progress.

In this regard, it is necessary to take into account
the process of obsolescence of human capital due
to the introduction of new technologies and the
production of new types of tourist products, goods
and services. The investment management process
in this case is divided into two levels: corporate and
individual. The last level assumes that the individual
consciously invests part of his or her income in the
process of retraining and training, or agrees to a
reduction in income for the period of training. If such
a situation is particularly important for the society,
the state level of management of these processes
in various forms is added to the specified levels of
management and investment.

An important feature of the reproduction
process of human capital in the transition to a new
technological and information level of functioning of
tourism enterprises is the need for proactive training
of the corresponding human potential in relation to
the introduction of these innovations.

We can distinguish the following forms of human
capital, which successively replace each other at the
corresponding stages of the reproduction process:

1. Potential human capital as a set of innate
properties and abilities of a person used in production
processes. The sum of the skills, knowledge and
experience acquired as a result of upbringing, general
and special education received inside and outside the
company, as well as other qualities, the formation of
which requires investment in a person from various
sources. In addition, at this level, it is necessary to
take into account the needs of economic activity as a
indispensable condition for the implementation of the
accumulated potential human capital.

2. Human capital in the production process or in
the form of a factor of production.
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3. Functioning human capital, the use of which
creates the material basis for its implementation as
capital, as well as the receipt of its user income from
its use as a factor of production.

4. The human capital reproduced and
accumulated in the process of material and non-
material production through advanced training, the
development of intellectual abilities, which includes a
set of needs for further development. This process is
realized in the form of an individual's income growth.
We can assume that in this case, human capital
moves as a self-increasing value.

The considered mechanism can be represented in
the form of the following scheme.

We will reveal the content of the elements of this
cycle of human capital in terms of motivation, the
ratio of abilities and needs, as well as the dominant
motives at each stage.

1) The formation of human capital is due to
investments in human capital. There are the following
types of investments: health care in the broad sense,
education, training at work, migration, information
retrieval. It is worth noting that these areas of
investment represent social needs on a societal scale.
In this case, the public interests are socio-economic
development and improving the quality of life. One
of the most common indicators of these needs is the
Human Development Index. Objective conditions
(incentives) for the formation and implementation of
public interests are the results of the activities of the
state and the private sector, primarily investment in
scientific, educational and information systems of so-

Investing — production of human
capital as a stock of needs

—

ciety. Investment in health capital is provided by State
funding of the health system and within households.

However, it should be noted that each of the
subjects of the human capital market is involved in
solving the problem of investing in human capital in
its own way, and there are "failures" in the investment
process.

2) Investments in a person, in various assets
of human capital are not only the initial stage of
its formation and accumulation, but also sources
designed to enable the implementation of these
processes. As a result, the accumulation and
reproduction of human capital is always associated
with a system of investment in a person. Therefore,
from the point of view of managing the process
of formation and accumulation of human capital,
investments should be considered and evaluated
from the point of view of achieving the final result with
their help. This result is planned and implemented by
all levels of management of these processes. And
although investment is one of the most important
prerequisites for the formation and accumulation
of human capital, nevertheless, it does not mean
its production itself. The processes of creation,
accumulation and reproduction of productive abilities,
the content of these processes is not limited only to
the investment of funds. They imply a real, conscious,
purposeful activity of both the bearer of this capital and
his or her family, as well as the business sector, the
state and society to form the level and accumulation
of human capital that most fully reflects the current
and future needs of society.

Accumulation of human capital
as a stock of individual needs
and abilities

New investment- Obtaining an Use of human
accumulation of individual capital as a
human capital as a material and <: reserve of abilities
reserve of abilities for non-material and needs for
further reproduction effect further investment

Lack of motivation
for new investments

Not getting an
individual material
N and non-material
effect

Figure 1. Model of reproduction of individual human capital in a tourist enterprise
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We will indicate the most significant “failures”
of the tourism business in the formation of human
capital.

Firstly, tourist business structures quite often
do not pay wages on time. The amount of overdue
salary arrears affected every seventh employee in
2018-2020 [5, p. 59].

Secondly, tourism companies are used to being
dependent on the state for the development of
the education system. According to independent
research, in Ukraine, on average, less than 2 USD
per person is spent on business education per year.
Meanwhile, in developed countries, this figure is
about 200 USD per year [3, p. 67].

Thirdly, the motivational mechanism s
disconnected. Incentives for high earnings, career
growth and the desire for creative activity are not
coordinated. This is a consequence of the weakening
of the social responsibility of management. Many
Ukrainian travel companies are characterized by a
situation where staff turnover increases due to the
application of a strict system of fines and penalties,
due to the lack of conditions and prospects for
professional growth.

In our opinion, at the present time we should
be talking about strengthening the role of tourism
business structures in financing intra-and inter-firm
the costs of human capital development.

3) The indicator of the investment result is the
assessment of human capital assets. The following
elements of human capital assets are distinguished:
health capital, labor capital, intellectual capital,
organizational and entrepreneurial capital, cultural
and moral capital.

4) The greater the accumulation of human
capital by an individual, the more expensive it costs
him or her to lose earnings. In essence, the lost
earnings determine the value of the training time,
are the opportunity costs of its use. The motivational
mechanism atthe stage of human capitalaccumulation
is based on determining the value of the accumulated
capital assets of a person and the expectations of
future income from its use.

5) The use of human capital and the receipt of direct
income from its use is controlled by a person, and its
temporary tenant in the person of a travel company
or the state, regardless of the sources of formation
of this capital. The effectiveness of the functioning of
human capital and the degree of return on its use are
determined by individual interests, preferences and
values, the cultural level of the subject, as well as the
goals and capabilities of the users of human capital.
The basis of the motivational mechanism is the ratio
of the cost of human capital and the level of income
of the owner of human capital. Moreover, as noted
above, in the conditions of the information economy,
there is a change in the production relations between
the entrepreneur and the employee from the point of
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view of property relations. There is a convergence of
the motives of economic activity of economic entities.
However, a set of measures is needed to influence
the motivation of employees. In our opinion, in the
context of the transition to the information society, the
main directions are as follows:

Firstly, it is necessary to create incentive systems
based on participation in ownership, in the distribution
of profits.

Secondly, changing the working conditions,
bringing them in line with the needs and abilities of
the employee.

Thirdly, professional development and provision
of continuing education as a source of formation and
accumulation of intellectual property.

Conclusions. Summing up the results of the
considered model of the motivational mechanism
of reproduction of the human capital of the tourist
enterprise, it is necessary to note a number of
features of this process:

1. Thegrowthoflaborproductivityandthe production
of tourist products and services in an enterprise that
uses human capital should be accompanied by an
increase in the income of the owners of human capital,
as well as other non-material effects. This is the
basis of the motivational mechanism and should be
implemented in various payment systems.

2. The increase in the monetary income of the
owner of human capital creates a prerequisite for
raising of the needs flow, the growth of the consumption
level and the living standard. This implies an increase
in motivation and interest in further investment and
accumulation of human capital.

3. The interest in the development of skills
motivates the decision to make additional investments
in human capital. Thus, the motivational mechanism is
involved in all stages and determines the completion
of the process of reproductive turnover of human
capital in the tourist enterprise.
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